
A few of the areas I have creative experience in: 

»» Adverts
»» Animations
»» Annual reports
»» Branding 
»» Brochures
»» Event materials
»» Infographics
»» Interactive CD/DVDs

»» Interactive presentations
»» Logos 
»» Pitches & proposals
»» Posters
»» Template creation
»» User interface
»» Video editing
»» Web site design
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I am a highly experienced Senior Graphic Designer with extensive knowledge of print, web and multimedia. 

I enjoy working in a team and have well-developed written and verbal skills and an eye for detail. I am accustomed to 
performing in deadline driven environments and working on a variety of projects, ranging from pure Microsoft Office 
to marketing collateral created using Adobe CS to brand implementation/development and video production. 

My strengths are an ability to work and communicate with people from all levels, my technical know-how and quick 
turnaround, a pro-active approach to problems and projects, lateral thinking, an easy going nature and the faculty  
to remain calm under pressure. 

Dreamweaver CC 
Animate CC 

Premiere Pro CC

Word 
Powerpoint 

Excel

Photoshop CC 
InDesign CC 

Illustrator CC

Primary proficiencies

Education
Feb 96 - Nov 99: Advanced Manufacturing 
Technologies Centre 
Bachelor of Arts (Interactive Multimedia)

On both PC and MAC platforms

Tamara Kuech CV Experience

Hobbies

Experience

Simmons & Simmons (freelance)
Graphic Designer AUG 09 - MAR 10

PricewaterhouseCoopers (freelance)
Digital Designer APR 09 - JUL 09

Moore Stephens (freelance)
Graphics Specialist MAR 10 - FEB 11

Bear Stearns/J.P. Morgan
Graphic Designer APR 07 - APR 09

Ernst & Young (freelance)
Creative Pitch/Proposal Designer FEB 11 - APR 11

PricewaterhouseCoopers
Graphic Designer

HSBC Investment Bank
Assistant Editor/Graphic Designer

DEC 02 - APR 07

Bank of America Merrill Lynch
Senior Graphic Designer/Manager APR 11 - JAN 16

Speakers for Schools animation
Taylor Wimpey animation
Pony club video
Dinner

MAY 02 - NOV 02

Finsbury
Senior Graphic Designer/Director FEB 16 - PRESENT

Links

References and further details on request

https://youtu.be/tbk5sKzUbYg
https://youtu.be/6kcizfcwRFI
https://youtu.be/AJr62gZdRJo
https://youtu.be/dRiNli1tW80


The cornerstone of CPM is the
scorecard concept. In a
scorecard, the company’s
strategic objectives are defined
and specific
measures/indicators are
selected that will demonstrate
how well the strategy is being
implemented. This scorecard
becomes the dashboard,
providing input for steering the
company. 

Management must see a
balanced, diverse set of
measures (KPIs) strongly linked
to those factors that are
determined as critical to the
successful execution of strategy
(critical success factors). These
KPIs will give a complete picture
of the business results and the
drivers of future performance.

A well-constructed
measurement system, based on
a scorecard approach provides
a number of benefits, which
include:

• Focus – By concentrating
on fewer measures and by
establishing targets,
importance can be
communicated and focus
maintained. The process of
managing the organisation
becomes more effective,
with everyone consistently
acting to achieve the same
set of corporate objectives;

• Balance – With an
understanding that traditional
financial, historical measures
fail to provide a complete
picture, KPIs are selected
that strike a balance
between the financial and
operational aspects of the
business. These may include
health safety and
environment KPIs, such as
spills and accident rates,
and also critical production
and reserve related
information, for example,
reserve replacement ratio or
production efficiency rate;

• Motivation – KPIs provide
senior management with a
tool to influence and reward
performance improvement.
Management adjusts the
rate of change by revising
targets each year; and

• Tiered Approach – KPIs are
defined initially at the
corporate level to directly link
operational performance with
the achievement of strategic
objectives. These are then
decomposed down through
management and
operational levels of the
organisation to provide all
managers with the
information they need to
manage their day-to-day
activities while ensuring that
the results of their actions
are continually linked to
corporate goals.

Building blocks
Key performance indicators

14 PricewaterhouseCoopers
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A system of KPIs improves fact-
based decision-making. Too
often, without information,
managers and employees make
decisions based on intuition,
bias, or standard practice. While
these decisions can be
satisfactory, such an approach
is dependent on the skill and
background of the individual
and confrontations can occur
when the biases of one key
person conflict with those of
another. 

Consistently better decisions are
fostered by information
emanating from an integrated
measurement system, where
everyone has access to the
same facts. 

An integrated measurement
system should indicate potential
problems well before the
performance decline, enabling
the organisation to address the
root cause before additional
problems develop. 
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Management Reporting
• That provides rich analytics

across multiple dimensions,
along the value chain –
production costs by field, by
product, by type of activity,
by cost center, by time
period, for example – and is
more focused on the core
business of the company to
support effective decision
making

• That is fully reconcilable with
the financial accounts to
provide management a
comfort level around the
reliability of data and how it
fully corresponds to the
underlying transactions as
recorded in accounting
systems

• That supports drill-down
through levels of data, and
ultimately to underlying
accounting records, to
provide greater ad hoc
analysis capabilities and
allow report users to quickly
identify the root cause of
performance issues and take
timely corrective action.

Key Performance Indicators
• That consists of a set of

corporate level key
performance indicators that
allow management to see a
balanced, diverse set of
measures strongly linked to
those factors that are
determined as critical to the
successful execution of
strategy (critical success
factors)

Finally, we helped the Company
select and design an appropriate
IT solution to ensure data
accuracy and integrity, create a
single version of the truth and
reduce time spent on non-value
adding activities by personnel
and management

Delivering an efficient corporate 
performance management solution 

6 PricewaterhouseCoopers

case study 18-01-2006.qxd  19/01/2006  11:50  Page 6

“PwC proposed a complex solution
for Vostokgazprom within an
extremely challenging time-frame.
They delivered a high-quality, ready-
to-use solution on time.”

Vitaly Yakovlev, President, Vostokgazprom

Corporate Performance Management     7
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Case study
Delivering an efficient corporate

performance management solution

OAO ‘Vostokgazprom’

case study 18-01-2006.qxd  19/01/2006  11:55  Page 1

Russian Oil Company

12 page Case study (1), 30 page 
Brochure (2), flash interactive 
presentation (3) and CD-Rom (4). 

(1)

(2)

(3)

(4)

Internal marketing

Folder set up for die cutting 
(1), A4 roll-fold brochure (2), 4 
page marketing material (3). 

(1)

(2)

(3)

(1)
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Insight into the client experience, derived from 

our own detailed research into what clients want 

and validated against independent research by 

industry analysts, has underpinned all of our 

market activity. O
ur resulting PIC value proposition 

highlights five critical features of the PIC approach: 

strong relationships, independence and courage, 

insight, te
amwork and clearly defined benefits. 

Our performance and development programme, 

the Consulting Mindset, and our service delivery 

methodology are both designed to ensure we 

deliver against our value proposition, and our 

feedback programme measures our performance 

against these promises.

We have identified eight im
portant issues facing 

our clients, four that we are focused on now and 

four will fo
llow in FY07. Our current issues are 

outsourcing, strategic cost management, re
venue 

growth and transforming finance, all of which mean  

different things in different industries. For this reason 

we have identified a PIC issues expert to
 liaise 

with industry teams across the firm. This overview 

identifies the issues leaders and explains each issue 

within the context of each broad industry group, 

pointing out case examples where we have already 

delivered projects. 

FOR INTERNAL USE ONLY

The member firms of the PricewaterhouseCoopers network (www.pwc.com) provide industry-

focused assurance, tax and advisory services to build public trust and enhance value for its clients 

and their stakeholders. More than 130,000 people in 148 countries across our network work 

collaboratively using Connected Thinking to develop fresh perspectives and practical advice.

(Unless otherwise indicated, “PricewaterhouseCoopers” refers to PricewaterhouseCoopers LLP a 

limited liability partnership incorporated in England. PricewaterhouseCoopers LLP is a member firm 

of PricewaterhouseCoopers International Limited.) Design: PIC 06000153_v3(nb/sa)

We help businesses run better

Our clients want results, not rhetoric. We help clients take 

action to execute their plans and meet their objectives. 

Clients need perspective, as well as processes; they need 

answers as well as advice. 

The constant challenge for organisations is improving 

performance. Whether this means growing a business, 

getting a strategy back on track or executing a transaction, 

PricewaterhouseCoopers can help.

We build strong relationships with clients so that we 

understand their business and their challenges. We know 

they are facing complex choices and tackling tough 

execution problems every day. W
e listen actively to 

what they have to say, and have the independence and 

courage to debate different points of view. 

We offer insight, supported by facts, and a range of 

smart choices to consider. W
e outline the implications 

of these choices – for strategy, structure, processes, 

technology and people. And because we understand the 

importance of organisational culture, we help clients make 

their choices stick by working as an integrated part of 

their te
am. 

Our work is practical, with clearly defined benefits. We 

also look ahead, anticipating emerging issues in areas as 

diverse as managing global supply chains, understanding 

customer profitability or developing future leaders. 

We use our network, experience, industry knowledge and 

business understanding to build trust and create value for 

clients. This is what we call Connected Thinking. It is
 what 

makes us distinctive.

For a large text version of this document please contact Gabrielle Farran 

on 020 7212 2751.

*connectedthinking

Transforming finance: We can help*
 

Websites

Internal department website 
(1), Building Public Trust Awards 
website - internal and external (2). 

(2)
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Russian Oil Company
12 page case study (1), 30 page 
brochure (2), flash interactive 
presentation (3) and CD-Rom (4)

Internal marketing
Folder set up for die cutting (1), A4 
roll-fold brochure (2), 4 page marketing 
material (3)

Websites
Internal department website (1), 
Building Public Trust Awards website 
– internal and external (2)



Proposal

Front cover and inside pages of a 
word proposal (1).

Structured product brochure

Front cover and inside pages of a 
SP brochure (1).

Software Compliance Review 
March 2006

Appendix 1 – Our Team 

We understand that your programme will be led and managed from the UK with small Symantec 
teams in the other major territories. In response to this, we have structured our team into (1) A core 
team in the UK which would be responsible for overseeing the global programme and reviews in 
the UK; and (2) Local territory leaders who be responsible for driving the programme in each 
country or territory. 

UK Central Team 

United Kingdom - Melanie Butler 
E-mail:  melanie.butler@uk.pwc.com 
Telephone: +44 (0)20 7 804 5158 

Melanie is a Partner in PwC’s London Forensic Services practice and is the European Leader of our 
Licensing Management practice and will be the Lead Engagement Partner on this assignment.  She 
assists companies in maximising the value of their intellectual property through the development and 
implementation of licensing enforcement strategies.  Ranjit has led a number of projects for Global 
Software Vendors in the OEM, System Builder, Volume Licensing and end-user channels. Melanie has 
spoken at numerous conferences in Europe and the United States on licensing enforcement best 
practice.  She is a member of the Licensing Executives Society (LES) and the Licensing Industry 
Merchandisers Association (LIMA).

United Kingdom – Ranjit Auluk 
E-mail: ranjit.auluk@uk.pwc.com   
Telephone: +44 (0)121 265 5298 

Ranjit has been with PwC for 14 years and is a Director in PwC’s UK Licensing Management practice. 
Ranjit has assisted licensors with developing, implementing and executing Licensing Compliance 
Programs. Ranjit has undertaken over 80 forensic royalty reviews both nationally and internationally 
across a variety of sectors including technology and software. This work has included understanding, 
interpreting and applying license agreements to ensure licensee adherence to contractual terms and 
conditions and financial investigations into misreported royalties. Ranjit has led a number of projects 
for Global Software Vendors in the OEM, System Builder, Volume Licensing and end-user channels. 

10  Symantec – Software Compliance Reviews 

United Kingdom - Jarrod Haggerty 
E-mail:  jarrod.haggerty@uk.pwc.com 
Telephone: +44 (0)121 265 5826 

Jarrod has been with PwC for 7 years and is a Director in PwC’s UK Forensic Technology Solutions 
team. He is a specialist in Software Licensing Management and Computer Networks and is currently 
leading a software licensing compliance programme for a major software vendor. He has extensive 
experience of working with senior IT personnel around the extraction and management of electronic 
data.

United Kingdom - Umang Paw 
E-mail:  umang.paw@uk.pwc.com 
Telephone: +44 (0)121 265 5997 

Umang is a Software Engineer (BEng) within PwC’s Forensic Services Group specialising in Software 
Licensing Management.  Umang has worked on a large variety of Computer Forensic assignments 
over the last two years; specialising in Software Licensing Management and Computer Networks.  
Umang has been accredited to the status of ‘Professional Member’ the British Computer Society and 
has demonstrated his expertise by qualifying as an EnCase Certified Examiner. Umang is responsible 
for the technical aspects of all of PwC UK’s Software Licensing assignments and has been trained and 
worked on end user assignments for a variety of software vendors across the globe. 
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(1)

(1)

Front covers

Yearly ISF Congress invite (1) and a 
proposal for a local council (2).

Print adverts

J.P. Morgan Energy Light Fund advert 
run in the Financial Times (1) and a 
print advert for a new product (2).

(1)

(1)

(2)

(2)
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Proposal
Front cover and inside pages of  
a word proposal (1)

Front covers
Yearly ISD Congress invite (1) and  
a proposal for a local council (2)

Structured product brochure
Front cover and inside pages of 
a SP brochure (1)

Print adverts
J.P. Morgan Energy Light Fund advert  
run in the Financial Times (1) and a  
print advert for a new product (2)
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Elaine Colegate | Client Manager 
Global Commercial Banking 
Bank of America Merrill Lynch 
T +1 213 621 7155 
E elaine.colegate@baml.com

Michelle Ovadia | Global TSO 
Global Transaction Services 
Bank of America Merrill Lynch 
T +1 213 621 4967 
E michelle.j.ovadia@baml.com

Laura Tunbridge | EMEA TSO 
Global Transaction Services 
Bank of America Merrill Lynch 
T +44 (0) 207 995 1457 
E laura.tunbridge@baml.com

Cathy Tung | Asia TSO 
Global Transaction Services 
Bank of America Merrill Lynch 
T +852 3508 6821 
E cathy.tung@baml.com
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next   generation
BofAML Travel Pro is the next generation 
in Travel Payments, and the winner of 
the Treasury Management International 
Awards 2014 for  Innovation and 
Excellence in Card Solutions

For marketing disclaimer, visit bankofamerica.com/disclaimer

Tamara Kuech CV
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Card program posters
Conference posters to showcase 
an award win (1)

Printed proposal
Cover of an A4 landscape printer proposal (1), 
inside spread of the proposal (2)

Flash animation
A flash animation for use at conferences 
on megatrends over the next 35 years

(1)

(1)

(2)

regain  control
Exercise optimal control over your 
business travel spend with BofAML 
Travel Pro, the winner of the Treasury 
Management International Awards 
2014 for Innovation and Excellence  
in Card Solutions

For marketing disclaimer, visit bankofamerica.com/disclaimer
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Making it  

simple for King

14 November 2014

consolidated  view
Obtain greater visibility of your business 
travel spend with BofAML Travel Pro, 
the winner of the Treasury Management 
International Awards 2014 for Innovation 
and Excellence in Card Solutions

For marketing disclaimer, visit bankofamerica.com/disclaimer
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Printed and animated birthday invitation
30th birthday invitation created as an animated 
invitation online to a festival type birthday party 
with printed iterations following.




